Analysis of Riverside Park rebrand
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SEGMENT 1 able to provide?
I Females
Ages 28-45

Places for fun
family time

l

Include elements that
will appeal to each
member of the family

Married with children

l

What major needs
of this segment can

l

we fulfill?

Hiking
Cycling
Fishing
SEGMENT 3 l
> Rentable event Ages 18-22 WHO?
spaces College students
l Social club/organization member l
What can we provide SEGMFNT 2
Active

to set ourselves apart
from current local
competition?

Outdoors enthusiasts
Community of cyclists

Whimsical
> Peaceful
Natural
> Creative
Luminous

Curious

P To attract outside people to Searcy

By taking advantage (g HOW? =————> By making ourselves

stand out

What are the most
visited destinations
in Arkansas?

Crystal Bridges
Hot Springs
Eureka Springs
(Thorncrown Chapel)

Why do people
visit these places?

Arts
Architecture
Culture
Relaxation
Escape from norm

What unique aspects
can we include in
our design to complement
other elements of the
park while also making
it stand out?



